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The statistics say it all, over half of the South Auckland 
population are living in poverty*. Those are appalling odds. 
But because of the resilience and strength of our 
community, removing even the smallest daily challenge can 
have a huge knock-on eect and set people onto a positive 
path.

EachEach year, hundreds of people across the country host a 
Middlemore Foundation fundraiser and give their time, 
energy, and resources to help change the odds for children 
and families in need in Counties Manukau.

WeWe rely on all of you to support the Kidz First Hospital and 
Community Centre, the Mana-ā-riki programme for health 
and wellbeing of children in South Auckland and a host of 
other good causes that the Middlemore Foundation funds in 
Middlemore Hospital and our community. 

Many thanks to you all for your mahi. 

 
Ehara koe i a ia!Ehara koe i a ia!
Thank heavens for you, we are so lucky to have you.

 

* NZDep 2013 decile 9& 10.

A WORD FROM 
OUR CEO



CHANGE THE ODDS
Hosting a fundraiser for Middlemore Foundation is helping 
us change these odds for families living in South Auckland.

200,800 people are 
living in our most 
socio-economically 
deprived areas.

ChildrenChildren living in 
our most deprived 
areas are 3 times 
more likely to end 
up in hospital. 

11 in 5 children do 
not have access to 
either enough food 
or enough healthy 
food at home.

11 in 2 children are 
living in our most 
socio-economically 
deprived areas.

6000 children are 
admitted per year for 
housing-sensitive 
hospitalisations. 

30%30% of our Pasifika 
children and 10% of 
Māori our children 
are overweight or 
obese.

MāoriMāori children living 
in our most deprived 
areas are 1.4 times 
more likely to have 
medicated  asthma.

TheThe life expectancy 
of Māori is 74.8 years, 
9.2 years less than 
non-Māori.

 

1 in 10 adults are 
receiving care for 
one or more mental 
health conditions.

InIn 2017, 4,643 youth 
aged 10-24 years old 
were hospitalised in 
NZ for intentional   
self-harm. 

InIn 2016, 1 in 3 Maori 
School leavers did 
not have a NCEA 
Level 2 qualification 
or equivalent.

InIn 2016, 1 in 4 Pacific 
school leavers did 
not have a NCEA 
Level 2 qualification 
or equivalent.

THE BIG 
STATISTICS

Visit www.middlemorefoundation.org.nz/statistics to learn more.

https://www.middlemorefoundation.org.nz/statistics?utm_source=Toolkit


FUNDRAISING
IDEAS

Organise a Fun Run in your 
community or test your 
fitness levels in a half or 
full marathon

Host a fishing competition 
and with a prize for the 
biggest catch.

Set up a fundraiser on 
Givealittle and promote it 
on social media.

Have a Mufti Day in your 
school or a casual dress 
day in the o ice.

Create a prize pack and 
sell rale tickets. Food and 
entertainment packs are 
popular. 

Have a garage sale or 
auction unwanted gifts on 
TradeMe or at an event.



FUNDRAISING
IDEAS

Grab your cleaning 
supplies and organise 
volunteers for a car wash 
at your school or o ice.

Host a jammies party in 
your school or workplace. 
It could be a mufti day or 
sleepover.

Organise a venue, pick a 
theme and create a series 
of tricky questions for the 
ultimate quiz night.

Sell tickets to a movie 
night at a local cinema 
with the option of food 
and drinks added on.

Host dinner or a music 
event for girls/boys night. 
Invite all your friends and 
entry is a donation.

A school fair is fun family 
event with food, games 
and activities that will get 
everyone involved.



Set a target
Pick an amount to aim for. You are likely to raise 
more when you have a goal.

Change the odds
RememberRemember to be clear you are helping Middlemore 
Foundation change the odds and make a positive 
dierence.

Spread the word
Tell everyone you know and be sure to spread the 
word online. The more people who know, the more 
support you will receive and more funds raised.

Fill out fundraising formFill out fundraising form
Fill out our fundraising form online, or print it, fill it 
out and send it back to our email address so we know 
how your event went.

Donate the funds
Send a cheque, deposit it into our bank account or 
make an online donation - the choice is yours!

Make sure you tick all the boxes

FUNDRAISING CHECKLIST



HOW TO 
DONATE

https://www.middlemorefoundation.org.nz/donate?utm_source=Toolkit


Bank deposit Website Other:

Jammies
in June

Eyeglasses
Programme Mana-ā-riki

Bookz for
Kidz

Wool
Programme Other:

NAME:

ADDRESS:

CONTACT NUMBER:

EMAIL:

FUNDRAISER NAME:

TOTAL AMOUNT RAISED:

HOW THE FUNDS ARE BEING DONATED:HOW THE FUNDS ARE BEING DONATED:

PLEASE STATE WHERE THE FUNDS WILL BE ALLOCATED:

FUNDRAISING FORM

https://www.middlemorefoundation.org.nz/fundraise?utm_source=Toolkit


THINGS TO REMEMBER
As the Middlemore Foundaton is a charity supporting South 
Auckland with a vision to help children in our most 
disadvantaged communities to thrive, it is important to be 
sensitive around marketing material.

HereHere are some phrases you can use while marketing your 
fundraising event for Middlemore Foundation.

RECOMMENDED PHRASES
Helping children in disadvantaged communities to thrive

We are fundraising to help Middlemore Foundation to  
change the odds in Counties Manukau

Raising funds for Kidz First Children’s Hospital and 
children in need in the community.

DampDamp housing contributes to sickness in the South 
Auckland community. During winter there is an influx of 
patients entering Middlemore Foundation with 
preventable illness

Preventable diseases common in the South Auckland 
community include rheumatic fever, skin infections and 
respiratory diseases which all have their roots in poverty

RECOMMENDED
PHRASES



When posting your content on Facebook and Instagram, 
bear in mind the information below. This can help you gain 
the most reach to ensure your campaign generates as much 
hype and success as possible.

     FACEBOOK
    Best used to market important INFORMATION

    The OLDER demographic are active users

        Beneficial for posting in groups and pages

     INSTAGRAM
    Ensure your images are VISUALLY APPEALING

    Use appropriate hashtags to increase the reach

    Inspirational and happy posts capture the audience 
    
Everything uploaded to Instagram should be targeted 
towards a YOUNGER demographic

WHO 
TO TARGET


